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1/5 visitors
who planned to buy a perfume did
not find one they liked

1/5 visitors
who plan to buy perfume did not know
which one when entering

1/5 visitors
with no plan to buy still smell a perfume

Eliminate missed Sales Secure undecided shoppers Drive spontaneous conversion

How can you ensure more visitors find their perfect match?

IMPROVING DISCOVERY & RECOMMENDATION IMPROVES
PERFUME SALES

1 / 10 purchases
are unplanned and



3 WAYS RETAILERS &
BRANDS CAN IMPROVE

of perfume purchases were attributed to the
emotions triggered by a fragrances rather than
it’s olfactive notes.

Shift the narrative from notes to
emotions

of visitors would welcome an app that
accurately recommends their perfect
fragrance match, especially if it focuses on
emotions rather than ingredients.

Do this with a simple App

of unplanned perfume purchases are linked to
talking to beauty assistants, yet a majority
visitors feel that assistants lack the knowledge
to be helpful.

Equip beauty assistants with this app



the emotions I felt

67%

both

5%

the notes I
smelled

28%

Notes that triggered
my choice

25%
of respondents mention a
note not actually found in
their fragrance.

the notes I smelled 28%

Emotions that
triggered my choice

90%
of mentioned emotions
are accurately detected by
our AI technology.

the emotions I felt 67%
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